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Over the first decade of the 21st century the scale and importance of
the commercial sport industry has increased dramatically and rapidly.
This timely second edition of the ground-breaking text The Business
of Sport Management has been comprehensively revised, updated
and significantly expanded in scope to meet the needs of todays
sports management students, and equip future managers with the

tools they need to succeed. 

 

Elegantly blending theory with practice, the text looks first at the
distinctive context of sport organisations.  It then examines the sport
management theories and practice within functional areas such as

finance, HRM, marketing and strategy.  Finally it considers
important issues such as risk management, sponsorship, retailing,
social media, sports betting and more. Written with a thoroughly
international perspective, this book is ideal for students of sports

management on programmes of sports, leisure and business studies,
and will also be of great interest to practitioners working in sport

businesses.

 



New for this edition

· Each original chapter has been extensively updated to present
new developments in theory, contain current case studies and

incorporate the latest sources.

· Seven entirely new chapters vastly expand the books scope
and address a multitude of contemporary issues, such as the
economics of competition, sports branding, social networking
and the online fan experience, sports media and PR, agents
and intermediaries, and the internationalisation of sport.

· Includes new material on governance and ethics.
Key Features

 

   All chapters are written by leading international academics and
practitioners in their field, contributing a considerable breadth of

expertise, coverage and enthusiasm for the subject.

   A wealth of case studies and stimulating examples drawn from a
wide range of sports around the world encourage students to apply

the theory to familiar real life scenarios.

   Learning outcomes, questions, exercises and suggestions for
further study are included throughout the text to help students

structure their progress.

   Tailored to meet the needs of sport management students outside
the US.
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